
Smokefree Sheffield 

QuitForCovid – Phase 1 – April 



Website - Updates  
• Info box and button on homepage 

• Quit for Covid information page 

• News updates on the blog 

• Service update on the support page 

• New COPD information page 

• New NRT options page 

• Volunteers page 



SCC Email 
• Email from SCC to staff and subscribers highlighting the 

campaign and linking to the Quit for Covid landing page 
on the SFS website. 

• 78% of the spike in website traffic on 1st April was due to 
the SCC email. 

 



Stickers and leaflets 



Food banks 
• 5,000 leaflets 

• 4,000 stickers 



Materials – Jessop Wing 
• 1,000 leaflets 



Social Media 



Social Media 
• Results: 

• Impressions – 415,388 

• Reach – 59,920 

• Link clicks – 1,670 (0.4% CTR) 

• Likes, Comments & Shares – 80 

• Spend – £304.24 



Ramadan 



Social Media 
• Results: 

• Impressions – 81,600 

• Reach – 19,780 

• Link clicks – 387 (0.47% CTR) 

• Likes, Comments & Shares – 89 

• Spend – £173.39 



Social Media 
• Results: 

• Impressions – 42,930  

• Reach – 13,660 

• Link clicks – 866 (2% CTR) 

• Likes, Comments & Shares – 25 

• Full video plays – 2,406 

• Spend – £164.74 



Hallam FM 
• Impressions – 1,663,364 

• Reach – 366,672 

• Plays – 154 

• Spend – £2,000 



ITV 
• Impressions  - 101,006 

• Reach - 23,078 

• Clicks - 296 (0.29% CTR) 

• Spend – £3,000 



Website results 
• Spike in website traffic on launch of Quit For Covid campaign on 1st April driven by SCC email to staff and subscribers 

 



Website - Results 
• 4,403 people visited the website April - June (641%⬆) 

• 7,518 page views (541%⬆) 

• 2,703 - Quit for Covid 

• 1,941 - Support (2,356%⬆) 



Overall results 
• £7,000 approx. spend  

• Reached over 480,000 people  

• Over 3,000 engagements 


